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President’s Message

Dear WBO Members and Friends,

It’s hard to believe we are wrapping up another year and that
I'm writing my last “official” WBO President’s Letter of the
2010-2011 membership year. Our June networking lunch with
the Hispanic Chamber of Commerce of Montgomery County
was another great event full of energy, camaraderie and sharing
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of resources and tips for growing your business. Thanks so

much to Capital One for sponsoring the lunch and to HCCMC for partnering with us.

And thank you to everyone who brought their canned goods and gave generously to
Manna Food Center....we collected 34 pounds of food for Manna at this meeting (for
a total of 167 pounds year-to-date), and we raised over $80 (for a total of $359 year-
to-date) to contribute toward feeding the hungry in Montgomery County.

Speaking of thanks, I want to thank all of the amazing and hardworking WBO
volunteers and board members who helped contribute to the success of our
organization this year: Naomi Abrams, Susan Bell, Carolyn Bruna, Ellen Cohen, Jo
Golden, Tracey Holinka, Laura Muncy, Deborah Norris, Cheryl O'Hara, Nancy Paul,
Ngina Shulman and Ilene Solomon. I'm constantly impressed with the collective
talent and ideas that everyone brings to the table month after month to make the
organization run and thrive. I look forward to working with the incoming Board
next year to continue our many successes including membership growth, new
member benefits and more partnering opportunities.

It was great seeing everyone at the July “Art of Networking” Extravaganza with Team
Network and 15 other Montgomery County networking organizations on July 6th.
There will be no WBO meeting in August, but I am expecting another huge turnout
by WBO members at the second annual Power Conference: Women Doing Business,
on Wednesday, September 7th. WBO is a founding member of the Women'’s Business
Consortium, the organizer of this incredible event. If you haven’t purchased your
ticket or expo booth, go to www.thepowerconference.com to take advantage of early
bird pricing. Remember, women business owners get a $50 discount on expo tables.

Look for more updates, information, resources and tips for women business owners
and entrepreneurs on the WBO Blog at www.wbo-mc.com.

Meanwhile, have a happy, safe and successful summer!

Susan Potter

SUMMER 2011

UPCOMING EVENTS

THE POWER CONFERENCE
September 7, 2011
Bethesda Marriott

Conference Center

www.thepowerconference.com

WBO MC Open House
September 22, 2011
5:30 pm

Location: TBD




WBO Voice Mail
301/365-1755

www.wbo-mc.com

WBO BOARD OF DIRECTORS

President — Susan Potter

Press, Potter & Dozier, LLC

spotter@presspotterlaw.com
301-913-5200

Secretary — Cheryl O’Hara
Cheryl O’Hara
The Dinner Angel
chefcher@TheDinnerAngel.com
301-233-7008

Treasurer — Nancy Paul
Bullseye Coaching
www.BullseyeCoaching.com
Nancy@BullseyeCoaching.com
301-963-5880

Communication — Deborah Norris, Ph.D.
The Mindfulness Center
www.TheMindfulnessCenter.org
TheMindfulnessCenter@gmail.com
301-986-1090

Membership - Laura Muncy
LetterSpace Creative
laura@letterspacecreative.com
301-947-0302

Program - Naomi Abrams, Ph.D., OTR/L
Worksite Health and Safety Consultants
Naomi.ot@gmail.com
240-912-9559

Publicity - Ngina Shulman
Arbor Center for Acupuncture
info@arborhealing.com
301-213-9329

Immediate Past President - Carolyn Bruna
Success Skills
cmbruna@aol.com
301-365-7132

NETWORKER

Editor - Deborah Norris, Ph.D.
The Mindfulness Center
TheMindfulnessCenter.org
301-986-1090

Layout & Printing - Rockville Printing & Graphics

Advertising Guidelines/Pricing:

www.wbo-mc.com/advertising

Welcome New Members!

Mary Jefferson

Make It Count Marketing

2200 Lynn Manor Dr.

Rockville, MD 20850

Phone: 301-467-2501

cell: same

email: marycjetferson@verizon.net
website: www.makeitcountmarketing.com

Business Category: Marketing/Public Relations
Membership: Full

Joan Rigdon

Adventures with Robots

13114 Hathaway Drive

Silver Spring, MD 20906

Phone: 301-259-1255

Cell: 301-259-1255

Email: joan@adventureswithrobots.com
website: www.adventureswithrobots.com

Business Category: Educational Services & Products
Membership: Full

Lindsey Hoggle

Health Project Partners, LLC

13501 Haddonfield

Gaithersburg, MD 20878

Phone: 301.922.6798

Email: Ihoggle@healthprojectpartners.com
www.healthprojectpartners.com

Directory Category: Business Consultants & Services, Educational Services
& Products.

Business Description: Health Project Partners, LLC is a health information
systems consulting company, providing business development, project
management and health information technology solutions.

Art Gerson

Wells Fargo Advisors

6550 Rock Spring Drive, Suite 100
Bethesda, MD 20817

Phone: 301-571-5767

Email: arthur.gerson@wtfadvisors.com
www.wfadvisors.com/arthur.gerson

Directory Category: TBD
Business Description: Financial Advisor; Investment Services

Continued on next page
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Continued from previous page

Monica Costa

Wilniq Auto Inc

15557-C Frederick Road
15563- k Frederick Road
Rockville, MD 20855

Phone: 301 545 1800

Fax: 301 545 1801

Email: autobody@wilniq.com
www.wilniqautobody.com

Directory Category: Automotive Products & Services

Business Description: Certified Maryland Department of Transportation Business (Woman Owned

and Operated), General Auto Repairs, Eco-Friendly Auto Body Paint and Repairs, MD State Inspection
Station, Emission Repair Station, Glass Repair and Replacement, Oil Change, Brakes, Manufacture's
Maintenance, Engine and Transmission Diagnosis-Repair-Maintenance, Brakes, Heating and A/C, Tune
up, Paintless Dent Repair, Frame Work, Wheel Repair, Towing... and much more! Your A-Z Auto Solution
Place! Women feel comfortable to come on their own to WILNIQ AUTO!

Jan Perez

CME Outfitters, LLC

1395 Piccard Dr., Suite 370
Rockville, MD 20850

Phone: 614-328-4477

Cell: 301-455-3618

Fax: 240-465-5524

Email: jperez@cmeoutfitters.com
www.neuroscienceCME.com

Directory Category: Educational Services & Products, Health & Wellness, Meeting & Event Planners

Business Description: CME Outfitters is an independent accredited healthcare communications agency
providing multidisciplinary continuing medical education content development, production, marketing,
accreditation, and project management services to the healthcare industry. CME Outfitters has received national
certification as a Women's Business Enterprise by the Women's Presidents' Educational Organization of
Washington, DC, a regional certifying partner of the Women's Business Enterprise National Council (WBENC).

Shrita Sterlin

Penn Strategies, LLC

2 Wisconsin Circle, Suite 700
Chevy Chase, MD 20815

Phone: 240.696.3266

Cell: 202.870.4347

Fax: 240.696.3268

Email: shrita@penn-strategies.com
www.penn-strategies.com

Directory Category: TBD
Business Description: Penn Strategies is a public relations consulting firm, based in the Washington, D.C.
area. We specialize in crafting strategic communications campaigns, marketing plans, public affairs and crisis

communications solutions. We provide customized services and counsel clients to create the kind of brand
capital that delivers results where it matters most: with clients, communities, constituents and consumers.

Continued on next page
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Continued from previous page

Jean Dowd

Corporate Finance, Inc.

2610 McComas Avenue

Kensington, MD 20895

Email: Jean@CorporateFinancelnc.com

Business website: http://www.CorporateFinancelnc.com
Phone: (240) 242-4216

Cell: (240) 330-2397

Fax: (240) 242-4228

Directory Category: Business Consultants & Services, Computers & IT Products

Sherrie Borden

10601 Montrose Ave, #103
Bethesda, MD 20814

Email: SWAN2010@verizon.net
Phone: 202-390-9301

Directory Category: Personal Development

Anne Boyle

Nana Design

11002 Viers Mill Rd., Suite 700

Silver Spring, MD 20902

Email: anneb@nana-design.com
Business website: www.nana-design.com
Phone: 301-933-5669

Fax: 301-942-4493

Directory Category: Graphic Design, Marketing & PR

Victoria Dols

M.R. Electricians, Inc.

14012 Parkvale Rd.

Rockville, MD 20853

Email: victoria@mrelectricians.us
Phone: 301-871-0477

Fax: 301-871-0476

Directory Category: Graphic Design, Marketing & PR

WBO MC BoOARD OF DIRECTORS: NEW TERMS BEGIN SEPTEMBER, 2011

CONGRATULATIONS TO THE 2011-2012 WBO BOARD

President: Susan Potter Communications: Deborah Norris
Vice President: Naomi Abrams Publicity: Judy Miller

Treasurer: Nancy Paul Program: Cathy Nestoriak

Secretary: Doris Barber Past President: Carolyn Bruna

Membership: Vicki Porter
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Member of the Month: April, 2011

Ellen R. Cohen is a free-lance writer and editor whose “editorial advertising” help her clients advertise their goods and
services in a variety of ways. She can be reached at (301) 984-7444.

Ellie Kleinman

by Ellen R. Cohen

Ellie Kleinman, a relatively new
WBO member, is an Independent
Consultant and Regional Vice-
President with Arbonne
International, a 31-year-old Swiss-
formulated company that
produces botanically-based health
and wellness products, made in
the United States. The company
prides itself in producing pure,
safe and beneficial health and
wellness products that meet high
Swiss safety standards and exceed
U.S. safety requirements. Sensibly
tested on voluntary human panels,
they must also be beneficial. “In
its 31-year history, Arbonne never
used animal products or
by-products,” says Ellie. “There are
no formaldehydes, no parabens,
no petroleum-based ingredients,
no PABA, phthalates, no dyes or
chemical fragrances. All products
are vegan and PETA-approved.”

Arbonne’s line of approximately
400 products includes skincare
“for babies to baby-boomers and
beyond”; an anti-aging line for
men and women; sun care;
aromatherapy; a detox spa line
and a line for people with
sensitive skin, as well as mineral-
based cosmetics that are largely
organic. Nutrition products
include a vegan protein shake that
does not include soy or whey.

Ellie has had her own Arbonne
International business for three

years. Most of her clients want to
use very safe products. Others
want to get rid of their wrinkles.
Because Arbonne products are not
sold in retail stores, customers
come to Ellie, who offers
prospective clients the opportunity
to try before they buy. She also
serves as mentor and coach,
teaching and training others to
have their own Arbonne
businesses. “Arbonne can
definitely provide freedom and
flexibility, enabling one to create a
life by design,” says Ellie.

Some of Ellie’s clients own medi-
spas, salons, barbershops, etc.,
while others are individuals who
want to start a business. While she
is paid to sell products, Ellie also
educates people about the benefits
of using healthier products, and
coaches and trains them to
become successful in their new
ventures. Arbonne International is
now in Australia, the United
Kingdom, Canada and the U.S.
Ellie can sponsor business in any
of those four countries. Arbonne
plans to expand into 65% of
global markets within the next

5 years.

“I love educating and coaching
people,” says Ellie, “but I am only
successful if I help other people
become successful in growing their
business, or show them how to
improve their lives through their
health. “Anything we put on our
skin goes into our blood stream
within 26 seconds. What we put
on our body affects our health.

Every time I tried a new Arbonne
product, I was blown away,” she says.

With a background in high-tech
marketing, an MBA, and a
“passion for politics,” Ellie says,
“Someday I want to run for the
Maryland House of Delegates. In
the meantime, I was looking for
something that would allow me to
work part-time, control my
schedule, and be there for my
children.” She found it at
Arbonne and joined WBO last
December. She “likes the people
I have met and loves the
networking.”

Ellie was born in Washington DC,
grew up in Montgomery County
and went to college at Tufts
University in Boston. She has lived
in Colombia, South America, and
also in The People’s Republic of
China; she speaks both Spanish
and Chinese. When she is not
working, her two daughters, 6 and
8, keep her busy. She is active in
the Democratic Party and serves
on the board of the Woman'’s
Suburban Democratic Club of
Montgomery County, the oldest
continuously running Democratic
club in the county. She also
enjoys watercolor painting.

If you are interested in seeing the
results you can achieve from
trying products that are pure, safe,
beneficial and effective, e-mail
Ellie Kleinman to obtain a sample
at ekarbonne@aol.com or call her
at 301-806-3799.
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Amy Schoen

by Ellen R. Cohen

Amy Schoen, MBA, CPCC is a
woman with an unusual area of
expertise and a great deal on her
extremely full plate. A certified
professional life coach and owner
of Heartmind Connection, LLC,
Amy helps singles and couples
connect more fully with
themselves and others, in order to
make their best possible personal
and career decisions. She
specializes in helping singles to
discover what they need and want
in relationships, how to manage
their expectations, and how to
attract their desired romantic
partner. Utilizing a holistic
approach to coaching, Amy finds
joy in enabling her clients to
achieve greater happiness and
satisfaction in their overall lives.
After 20+ years as an entrepreneutr,
she has developed a sub niche in
helping single entrepreneurs to
achieve greater life balance as they
search for love.

An entrepreneur since the late 80s,
Amy started in business as a
boutique store owner. She joined
WBO shortly before opening the
store and was delighted to find an
organization whose women
understood her needs and
challenges as a business owner.
Upon her second marriage, she
decided to close the store, an
extremely demanding seven-day-a-
week operation, in 2003. Amy
then worked with a career
counselor, who encouraged her to
remain entrepreneurial. Given her
natural inclination to help people,
life coaching appealed to her as a
viable career path.

After researching life coaching and
coaching schools, Amy prepared
for a new career that would fit in
well with her plans for a family.
Several years later, Amy is now a
certified professional co-active
coach, who believes that her
previous career and difficult life
experiences have helped her make
necessary transitions and enabled
her to help her clients make their
important life decisions. She
started Heartmind Connection
LLC in 2005 and loves working
with people who seek greater
fulfillment in their personal and
professional lives.

“My coaching is very values-
based,” says Amy, noting that this
has helped her make the best
decisions for her life. “When you
disregard your values, you make
poor decisions, which usually
result in problems long term,” she
says. As a “people person,” Amy
loves the diversity of her clients
and their issues. Always stressing
core personal values and deeper,
more connected relationships, she
truly is “a catalyst for positive
impact.” Amy has both one-on-
one clients as well as coaching
groups. A big proponent of
Internet dating, Amy notes that
many clients have had successes
with meeting their partner online.
Many clients have praised her
6-week telecoaching group
program, http://www.
attractqualitypeopletodateonline.
com.

Amy maintains the Motivated to
Marry® blog (http://www.
motivatedtomarry.com), writes
books, speaks regularly to social
and professional organizations,
has created a DC resource website

for singles called www.
DCDatinglnfo.com, and writes a
bimonthly relationship column
called “Ask Coach Amy” for the
Viva Tysons magazine. She is also
the organizer for DC’s Marriage
Minded Meetup Group that has
over 480 members. The
Washington Post regards Amy as
one of DC’s top relationship
coaches. She has been interviewed
several times recently and has had
the honor of writing responses for
“On Love” feature last January.

When she is not pursuing her
work as an independent, creative
entrepreneur, Amy likes to be
physically active. Once an avid
tennis player and dancer, she now
takes Zumba classes. While Amy’s
world is very full, she tries to
represent a balanced life to her
clients, while enjoying her recent
activities with her three-year-old
son and participating in his
preschool events.

If you would like to find out more
about how Amy can help you live
a more successful and fulfilling life
and enjoy better relationships, or
if you would like information
about her many books (“Motivated
to Marry” ®, “Get it Right This
Time"”™-How to Find and Keep
Your Ideal Romantic
Relationship”), classes and
products, visit www.
heartmindconnection.com, call
her at (240) 498-7803 or email her
at coachamy@heartmindconnection.
com.
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Vicki Porter

by Ellen R. Cohen

Longtime WBO member Vicki
Porter has been a member of our
group for approximately 10 years.
During that time she has gone from
having her own travel agency to
helping clients buy and sell homes.
Now a realtor with W.C. & A.N.
Miller, Realtors, affiliated with Long
& Foster, she enjoys being part of a
large company with offices all over
the DC area. While Vicki lives in
Bethesda and specializes in
Montgomery County, she does a
great deal in Northwest D.C. as well

as in nearby Virginia.

After more than six years as a
realtor, Vicki likes helping first time
homebuyers with condos and
townhouses, as well as finding
larger homes for growing families.
“Instead of touring hotels, [ am
now touring houses for clients of
all ages,” she says. Making people
happy is important to Vicki, who
likes helping clients find their
dream houses. If they are selling a
home, she likes helping them go on

to the next phase in their lives. “I
hope to have clients for life,” she
says. “Often I help them with one
house and then, later, I get to help
their kids find a house.” They all
become friends after a while and
she finds this very rewarding.

Vicki spends a great deal of time
and energy helping seniors move.
She has her S.R.E.S. designation
(Seniors Real Estate Specialist) and
works with both the seniors and
their children, who may be moving
their parents. She has many area
contacts, including Senior Moves
and also GROWS (Grass Roots
Organization for the Well-being of
Seniors). GROWS meets to network
once a month and those who are
involved in senior welfare find it

very helpful.

Vicki calls her WBO connections
“valuable” and says, “The
friendships and business associates I
have made are great. In real estate,
you get to find out a lot about
people and their needs. I like being
able to connect people with others
who may need their help -- and

vice versa.”

A Montgomery County native,
Vicki has been in Bethesda since
she was three. When she is not
working, she likes to spend time
with her children. She has a son
and a daughter in North Carolina,
so she goes there to visit. She
enjoys vacationing with her family
and tries to make time to exercise
with friends. Describing her “nice,
busy life,” Vicki says, “I enjoy it.
No complaints.” She still stays in
touch with friends from high
school and elementary school. She
enjoys girls’ weekends at the beach
or mountains, and has a good
support system of people she’s

known for a long time.

If you are ready to buy or sell a
home, Vicki would love to help
you. She can be reached at her
office, (301) 229-4000, or on her
cell, (301) 325-2965. You can also
send her an email at Vicki.porter@
LNF.com.
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Managing Stress At The Office

By Deborah Norris, Ph.D.

Stress is rampant these days. We see

it at the office; we see it on the roads

in traffic. We notice it amongst our
friends, our families, and occasionally
we feel it in ourselves. The experience
that we call “stress” can be reduced or
“managed”. When we think of stress at
the office, or relating to our work if we
work at home, the practice of manag-
ing stress can improve our productivity,
efficiency and creativity. It can improve
the quality of our work, and particularly
improve the quality of our life. This has
effects on our clients, or co-workers, our
business and of course our lives outside
of work, our health and our families.

The first step in effectively managing
stress at the office is to notice it. Many
people assume that the feeling they
experience heading off to work is just a
natural part of, well, working! Becom-
ing aware of your personal experience of
stress can be a revealing process. What
we look for as the signs of stress varies
for different people. Some people get
headaches or grind their teeth. Others
tighten their shoulders and are the most
likely to notice that they also hold their
breath. Some of us get heart palpita-
tions or butterflies in the stomach. Some
people experience stress as stomach
upset or irregular bowels. Low back
pain can also be a sign of stress.

These experiences are often accompa-
nied with restricted or shallow breath-
ing. These are your body’s way of
signaling to you that it doesn’t like what
is going on. As soon as we tune in to the
signals, we can put them to use for us
instead of against us.

Do you get a headache whenever you
have to talk to a certain client? Does
your heart flutter as you prepare for
another business trip? Does your stom-
ach flip-flop at the thought of another
public presentation? Once we become
aware of our personal repertoire of

“the stress response”, there are two key
steps to managing it. First, attend to the
relevance of this message from within.
Perhaps at this point in your life you
would rather stay home with your family
than fly off and stay in a hotel room.
Perhaps your heart is not in your work
with a certain client or the topic about
which you are to give a speech. Like a

fussy child, these messages will scream
louder and louder until we eventually
hear them. Rather than waiting until
these messages become screaming mi-
graines, ulcers, heart condition or worse,
we can instead learn to listen to them

at the outset. By honoring our body’s
way of communicating, these physical
messages we usually dismiss as “stress”,
can provide us with valuable informa-
tion and direction for a happier, healthier
career and life in general.

The second key step to managing our
“stress response” is to recognize when it
is not needed. If you tend to get nervous
about some element of your work, take
note. It may simply be a conditioned
response to some prior event, which

is no longer relevant to your current
circumstances. In such a case, you can
employ what we think of as traditional
stress reduction techniques.

The easiest method for releasing the
stress response and eliciting the relax-
ation response is deep breathing. When
something in the environment triggers
our stress response, this can immediately
affect our breathing. The hypothala-
mus in the brain sends a message to

our adrenal glands to release adrenalin
and cortisol, and our heart rate and

our breathing are quickly affected. By
intentionally breathing deeply, we short-
circuit this fight-or-flight response, and
we actually begin to elicit the relaxation
response. When we recognize that

our stress response is not relevant to

our current situation and employ deep
breathing techniques, we are effectively
reconditioning ourselves to return to a
normal state of relaxation, where we can
deal more effectively with our work. As
with any conditioning, it takes practice.
Stick with it and it can be remarkably
effective.

The physical and psychological effects
of the relaxation response have been
elucidated in detail by Harvard profes-
sor Dr. Herbert Benson over decades of
research and several books on this same
subject. I say, if it is going to create
ease, then it must be easy. And focused,
deep breathing is certainly the easiest
first step to releasing stress and eliciting
a calm, centered feeling of control over
self and situation.

Since the stress response is accompanied
by the release of adrenalin, and adren-
alin is a hormone to be used for physical
exertion, physical exercise is another
superb way to release stress. If you are
not prone to exercise, you will quickly
notice the benefits of starting. Again,

if it is going to create ease, it is going to
be easy. Start at a level that is easy for
you. As you continue, you will notice
that your capacity for exercise increases,
and you can advance as you choose.
Remember Step One in managing stress:
listening to your own body, and become
aware of its messages to you.

Other physical messages may come in
the form of responses to your need for
sleep and the foods that you eat. There
is also the need for creative play, quiet
time for self-reflection or spiritual activ-
ity, and social time for connecting with
others. Time in nature is a time-honored
way of releasing stress, and reconnect-
ing with ourselves.

As you begin to listen within and de-
velop an increasing awareness of your
reaction to stress, you will also develop
an increased awareness of what brings
you ease, joy, peacefulness and happi-
ness. Attend to these as well. Notice
joy. We move away from pain, and
towards pleasure. This is what allows
us to survive in this world. Obviously,
what works for your business, will also
affect your entire quality of life. If your
business practices evolve as a result of
these practices, it will prove to be steps
in the right direction. If we focus less
on managing stress and more on manag-
ing peaceful joy, we will discover inspi-
ration and even passion for our work,
our clients, and our lives in general.
Here’s to your next breath!

Deborah Norris, Ph.D. is a Psychologist/Health
Scientist. She is Cofounder (with her two
daughters) and Director of The Mindfulness
Center. She is a professor at American University
and Director of the Psychobiology of Healing
program there. She teaches, conducts research,
sees clients, and loves her work! www.
TheMindfulnessCenter.org
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“Use Video to Build Your Business Reputation”

By Tracey Holinka, Web Designer/Developer, Chaos to Clarity, LLC

When you include video on your
website, blog, Facebook® page, or
maintain a YouTube channel, your
business can reap tremendous
benefits without investing tons of
time or money. Consider enhancing
your business reputation and adding
a new dimension to your web
presence with video. You will have to
approach it sensibly though, and this
article is a great place to start.

Equipment

Cisco Systems is discontinuing the
popular Flip mini camcorder but good
alternatives are available. Using a
mini camcorder is very easy, just
point, zoom, and shoot. Plan to
purchase a full-size camera stand
because a little shaking is inevitable
even if you're recording for a less
than a minute. Webcams or built-in
laptop cameras are also useful for
capturing video, but you’ll have less
flexibility when staging your shots.
Video editing software is essential for
minor tweaks and you don’t have to
pay a fortune for the basics. Most
video cameras and webcams come
with basic editing software and you
should try that first to see if it meets
your needs. When a more robust tool
is required, Microsoft Movie Maker or
Apple iMovie® will combine photos
and music (make sure you have the
rights to do so), text, and other effects
to create a video experience for your
viewers.

Videos

Your business web presence goals and
available resources (time, skill,
equipment, and money) should guide
your video choices. It also helps to
know that there are 5 main types of
videos small business owners and
solopreneurs regularly use to improve
their web presence and grow their
businesses.

How To Videos are immensely
popular and can drive a lot of traffic
to your website / blog. Your video can
be extensive or just present a few
simple tips, like a landscaper who
demonstrates the proper way to prune
a bush or plant bulbs.

Promotional Videos don’t have to
use high-end production techniques
like a TV ad. Your promotional videos
can simply explain your services and
the benefits of working with your
company. When you are passionate
about your work it shows and
potential customers and clients will
notice.

Information Sharing Videos
capture the spirit of helpfulness that
pervades many blogs and the Social
Web. Share your great info in a video
to change up blog post formats.

Outreach Videos offer a great way
to reach out to specific communities
that share a common cause or
interest. Videos can help get the word
out and create buzz about a
fundraising event for example.

Testimonial Videos can bring both
project and praise to life. You can also
create video testimonials for services
or products that you like and then
upload your video to the company’s
Facebook page, YouTube channel, or
Amazon product page.

Where Do My Videos Live?
There are many video hosting services
and the one you choose should meet
your needs. YouTube has incredible
name recognition, but a free or paid
alternative may work better for you.
Do plan to host your videos on an
external service and then embed
them on your site. Video hosting

services handle increased bandwidth
and streaming requirements more
seamlessly than most small websites
ever will.

Shooting Video

Your final video does not need to
mimic TV / movie production quality,
but at the same time you want to end
up with a steady shot, clear visuals,
and understandable audio. It's
important to shoot the best video
possible from the start-so pay
attention to the lighting and
minimize background noise as

much as you can.

Editing

Expect to trim the beginning and the
end of the video or to combine
several videos into one. Microsoft
Movie Maker or Apple iMovie also
make it easy to add photos and
music, but you will need to own the
rights to those photos and songs or
get permission for anything created
by someone else.

Everything Takes Time

Be patient—it takes time to get
comfortable in front of or behind the
video camera. The benefits of adding
video to your business web presence
are well worth the effort though.
When video brings your work to life,
current and potential clients will be
drawn to you and you will enhance
your business reputation.

For the full article, including relevant links,
visit: http://bit.ly/I7KHQm

Tracey Holinka, MS is co-founder of Chaos
To Clarity LLC, a web services and education
company that guides solopreneurs and small
businesses through the transition to a
successful web presence. She blogs at:
www.Chaostoclairty.com

Quarterly Quote:

"Enthusiasm is the inspiration of everything great. Without it no man is to be feared, and with it none despised."

Christian Nestell Bovee
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Hear Me Roar: Congratulations to Amy Schoen

On August 11th, WBO member Amy Schoen, Author of “Get It Right This Time- How to Find and Keep Your Ideal Romantic
Relationship” and Relationship life coach, will be the featured speaker at a fundraising event for Dress for Success Organization,
a national organization dedicated to promoting the economic independence of disadvantaged women by providing professional
attire, a network of support and the career development tools to help women thrive in work and in life. In the DC area,
Dress for Success served more than 2,000 women in 2010. The event will take place at Bloomingdales in Chevy Chase.
10% of the merchandise purchases at Bloomingdales and 25% of the book sales will go to Dress for Success.

For more information contact Megan Goffney at Washington@DressforSuccess.org.

Let’s Hear You Roar About Your Business or Another WBO Member!

HEAR ME ROAR!!

We want to hear your ROARS! Tell us about your recent significant business
accomplishments such as awards, presentations, media appearances, and
publications. These news clips will be published for all to see in “The Networker”!

Name: Business:

B Member-To-Member Discount Program

Each WBO member in good standing is entitled to take advantage of the discounts offered by participating WBO
member businesses, whose names and discount offers are listed on the WBO website (http://www.wbo-mc.com/
Default.aspx?pageld=1038134). There is no obligation to participate, but members who do participate will benefit
from added promotional and advertising opportunities and increased business from their fellow WBO members.
Discounts are at the discretion of the participating business, but we ask that the discount be one that is not
offered to the public generally. WBO makes no representations or warranties with respect to any of the goods or
services offered by participating members, and reserves the right to modify or terminate the program at any time.

Member-to-Member Discount Program Application available online at
www.wbo-mc.com/member-of-the-month

THE POWER CONFERENCE
SEPTEMBER 7, 2011 ~ THE BETHESDA MARRIOTT CONFERENCE CENTER

The Power Conference: Women Doing Business! is designed to address the three hottest topics in business:
Business Development and Contracting; Technology and Marketing, and Personal Development for Business
Growth. Join as a Sponsor or have a booth at the conference. Details at: www.thepowerconference.com

Keynote Speaker: Mikki Taylor, of Essence magazine.

Organized by the Women’s Business Consortium, including:
¢ Women in Business Education Foundation, Inc./Women in Business Conference
* Women Business Owners of Montgomery County, MD
* Women Business Owners of Prince George’s County, MD
* Women Presidents’ Educational Organization, DC
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WBO Committee News & Community Events

WBO sponsors several events each year to assist members in promoting their business and to continue our community
involvement. If you have a community event of interest to members, e-mail details to wbo@wbo-mc.com

B WBO Publicity Committee

Free Promotion for Your Business on Facebook:

Do you want another great perk for being a member of
WBO? Here is a great one. Each week we are going to feature
one business owner on our WBO facebook page. That is
more eyes seeing your name and your website. If you would
not like to be featured contact, our publicity chair Ngina
Shulman at info@arborhealing.com

B WBO Communications Committee

Advertise your business in the Networker! Rates for the
Networker are a true bargain (see the last page of this issue),
so take advantage of this low-cost way to advertise your
business!

Also, if you have an event, news or any item of general
business interest, send it in for publication in the Networker
and in our e-mail broadcasts. We also will publish in the
Networker, on a space-available basis, general articles written
by WBO members. Contact Deborah Norris at
TheMindfulnessCenter @gmail.com for more information.

B Promote Your Business at WBO Meetings

Bring a door prize to a meeting such as a free sample of your
product, a discount on your services, or a gift item—this is a
great way to publicize yourself and your business to the WBO
community. Your donation will be acknowledged when we
draw from business cards for these prizes and you will have
the opportunity to give a brief description of your business or
services immediately before the drawing.

WBO MEDIA LINKS

The WBO website is www.wbo-mc.com. Check
here to find our member directory,
downloadable membership applications,
Member-to-Member discount information
including links to participant’s websites, event
registration capability, a brand-new “Member’s
Blog” and much more. “Like Us” on Facebook
at http://www.tacebook.com/wbo.mc.md, and
invite your friends to “Like Us” as well.

If you are interested in contributing to the
blog, writing a testimonial, or simply sharing
your story about why you joined WBO and
what you get out of it, please contact Carolyn
Bruna at cmbruna@aol.com or Susan Potter at
spotter@presspotterlaw.com. It’s a great way to
share your expertise, share your story and give
your company exposure.

WWW.WBO-MC.COM

R 2R

Community Update

Alert: Local Small Business Reserve Contracting Opportunities.

Montgomery County's Local Small Business Reserve Program
has been in existence for several years, and has many
underutilized opportunities for small businesses to procure
with Montgomery County.

To register as a vendor, your company must first be
registered on the County’s Central Vendor registration

system, and then select to be self-certified for LsBrP under
Certifications. To register for these opportunities, go to
http://montgomerycountymd.gov/content/DGS/Dir/OBRC/
LSBRP/index.html.
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PO Box 1281

\X@ Rockville, MD 20849-1281

WOMEN
BUSINESS 301-365-1755

OWNERS OF
YRR a4 Wwbo@wbo-mc.com

COUNTY

WWW.wWbo-mc.com

ADVERTISING with WBO

WBO welcomes display advertisements Double Business Card Size Back Page

for the Networker. We distribute over

250 copies each quarter to both (3%" x 4%) (82" x 5%")

members and non-members. Deadline

for submissions is the first of each $50 per issue WBO Members $85 per issue WBO Members
September, December, March and June.

Only camera-ready artwork is accepted. $95 per issue Non-members

Mail copy and payment to WBO DED) [P et NIl

Networker Ads, PO Box 1281,
Rockville, MD 20849-1281. 20%

) T Half Page
discount for four consecutive issues.

Full Page
(8%2" x 5Y4")
Single Business Card Size (8%" x 117)
(3% x 2") $75 per issue WBO Members $100 per issue WBO Members

$35 per issue WBO Members $110 per issue Non-members

$85 per issue Non-members
$45 per issue Non-members

Is the address label on your WBO Networker correct? We try to keep our mailing list up to date, but we are human . . . and sometimes
people change their contact information without letting us know. To make sure you receive your Networker promptly, check your
mailing label now. If it’s not correct, please leave a message at 301/365-1755.



